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Factors of uses: 
The motivation for which users participate in 
the crowdfunding platforms

ALTERNATIVE 
(democratic / 
philanthropic)

“For-Profit”

As we give value to transparency, 
cooperation and democratic 

practice

Understanding aspects  
as being “an alternative”

Giving priority to the emotional and 
ideologic sides of campaigns

Focused on redefining “profit”

Clarifying the effectiveness of 
interest and business

Sum to the crowdfunding 
advantages to 

model innovation, wider 
dissemination and 
“validating” ideas
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(doners+promoters)



CROWDFUNDING Volume in EU

Source: Cambridge Centre for Alternative Finance, 
Shifting Paradigm, The 4th European Alternative Finance Benchmarking Report, 2019
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CROWDFUNDING Volume in EU

Source: Cambridge Centre for Alternative Finance, 
Shifting Paradigm, The 4th European Alternative Finance Benchmarking Report, 2019

In comparison to traditional finance and what additional benefits does crowdfunding bring?
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Its typology: 
How does crowdfunding is arranged,  
4(+1) type of platforms

ALTERNATIVE 
(democratic / 
philanthropic)

“For-Profit”

(doners+promoters)

Reward Lending EquityDonation

€

* Matchfunding
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(10k) (30k) (300k) (+500k)





E-Crowd

€

https://www.ecrowdinvest.com/


E-Crowd

€

https://www.ecrowdinvest.com/


The Crowd Angel

https://www.thecrowdangel.com/




Seeking for funding…  
via crowdfunding sites, implies:

Explain 
properly the idea

Set your   
budget

Present  
a video

Offer “something” 
in exchange

Communicate 
“to the maximum” 

your project

A product, service, infrastructure, new “aventures” can  
be supported and financed via crowdfunding



CASE 1 
Hilvarenbeek 

> Could we complete its CF Pyramid?



BUDGET

COMMUNITY COMMUNICATIONTeam

Objectives Reward
+Impact… +Social return

“Crowdfunding Sherpas”, original diagram by Francesc Balaguer





Advantages
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Donation Reward Equity Lending

• Intrinsic motivation /
philantropy 

• Updates on the 
developments of 
projects 

• Thanks 

• Extrinsic + intrinsic 
motivation 

• Range for different levels 
of wealth and interest 

• Perks perceived value 
• Market rate

• Financial return 
• Intrinsic motivations 
• Valuation 
• % offered 
• Promise & deliver 

growth 

• Financial Return 
• Interest rate

Set the right incentives



Civil SocietyBusiness

Government Academia

Context  
Innovation

Matchfunding at Goteo is based in the Quad Helix 

empowering innovation management & entrepreneurship


https://innovation-entrepreneurship.springeropen.com/articles/10.1186/2192-5372-1-2


Crowdfunding Matchfunding

Matchers

Open call for projects /  
Grants program

X2
Double each  
support 1:1 €A B

+



https://www.crowdfunder.co.uk/programmes/crowdfund-scotland







How a platform works in detail a training program, with an “sponsoring entity” (as it could be the case of our potential client) 

How do they articulate it?

(Gov.sct) Training Program Articulation

Course/s

Course List / Calendar

Lessons

Certification 
(campaign)

Webinar

www

Comm

Social 
Networks

eventbrite

EMS

1/3

https://www.crowdfunder.co.uk/programmes/crowdfund-scotland
https://www.eventbrite.co.uk/o/crowdfund-scotland-20228133647
https://www.crowdfunder.co.uk/programmes/crowdfund-scotland
https://www.creativescotland.com/explore/read/stories/features/2020/crowdfunder
http://www.crowdfunder.co.uk/crowdfund-scotland




Matchfunding - Program for Young Social Entrepreneurs in the Catalan Pyrenees Arrela’t  
https://arrelat.fempirineu.cat/

70.000€ for 6 projects 
  

Under the categories: 
•Social 

•Democratic 
•Territorial 

•Innovation & feasibility

https://arrelat.fempirineu.cat/


https://www.goteo.org/project/salvaje

https://www.goteo.org/project/salvaje


https://www.goteo.org/project/salvaje

https://www.goteo.org/project/salvaje


https://www.goteo.org/project/salvaje

https://www.goteo.org/project/salvaje


FIELD

ENTITY

Public or private

Made “ANNUALLY”

“Calls” for projects

+

Matchfunding call

Location 1st or 2nd phase

+ X2
Criteria selection / 

Basis of  the call 
are public 

Limits the fonds 
at disposal

Aligned with the mission or  
corporate social responsibility

strategy

For each 
donation

1

2

3 4

Landing 
WEB

Configure the algoritm for match

5

Crowdfunding



CASE 2 
Raudanmaa 

> Which is the best Matchfunding scenario?



As an exercise of fundraising, which of the different options could find more alliances with? 
Public Authorities / Private sector / Philanthropy / Academic / Civil society / EU entity



X2

Double each  
support 1:1 €

Extra  
Communication

Extra  
Funds

Training /  
Incubation

Seeking for a “Match”…  
via crowdfunding sites, could be by:

Arrelat’ 
(Regional dev)

Scottish Development 
Programme

Salvaje / Alma Natura Goteo / Crowdfunder



  <Ways of “seeing”>

Participation Economy / employmentTransparency Legacy Learning



^_^

###

¿?

Debate!?



Can we expect such models to 
become more common in the next 

programming period?
We can build bridges upon any financing tool

Crowdfunding for sustainable finance > eCrowd conference 23/2/2021 Mauricio O’Brien, European Crowdfunding Network



ESIF diagram

+

WEBINAR Fi_Compass (EIB)

Extra info (check):
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https://eurocrowd.org/2020/06/18/webinar-crowdfunding-and-esf-opportunities-future-perspectives-for-managing-authorities-14-00-16-15-6-july-2020/


CF4ESIF
The European Crowdfunding Network AISBL (ECN) and the European 

Investment Bank, Financial Instruments Advisory Division have co-authored 
a new guide for Managing Authorities: Crowdfunding and ESF 

opportunities: future perspectives for managing authorities (July 2020).  

The manual is published by fi-compass, an advisory and guidance platform set-up by the European 
Commission and the European Investment Bank to support Member States in understanding and 

making better use of financial instruments using ESI Funds.

Can public sector fully participate in the crowdfunding market?
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Can public sector fully participate in the crowdfunding market?
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Funds directly related to rural 
entrepreneurship

+

Let us know!
Extra info (check):
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mailto:Mauricio.obrien@eurocrowd.org?subject=EUSEW%20-%20contact


• Ongoing  
dialogue with  
EU institutions 

• Joint statements 
with fellow trade 
bodies

• Publications 

• Events 

• 2 annual 
conferences 

• Seminars, webinars 
and workshops 

• 2 country strategic 
groups

• Own research 

• EC research 
projects 

• Consulting services 
for regional and 
local authorities 

• ECN Code of 
conduct 

• Best practices 

• Transparency 

• Fairness

POLICY TRAINING RESEARCH CONDUCT

www.eurocrowd.org 

OUR OBJECTIVES

Powering Energy Transition in rural communities through social and territorial innovation - 1/7/2020 





THANKS!
@Eurocrowd 

mauricio.obrien@eurocrowd.org 
+676 321 111

mailto:mauricio.obrien@eurocrowd.org

